Course no. 052

Professional Sales and Marketing Course

Welcome to the Professional Sales and Marketing Course! The course Is designed to equip you with
the essential skills and knowledge required to excel in the dynamic world of sales and marketing.
Whether you're a seasoned professional looking to refresh your skills or someone new to the field, this

course will provide you with valuable insights and practical strategies to succeed In sales and
marketing.

Understand the foundational concepts of sales and marketing.

Develop and implement effective marketing strategies, including the use of digital marketing

tools.

Master sales techniques, from the sales process to building customer relationships and

overcoming objections.

Objectives

Explore digital marketing channels and social media for strategic business impact.

Integrate and align sales and marketing efforts for optimal organizational performance.
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Who should attend

Professional Sales and Marketing Course training course Is ideal for:

Sal_es Marketing Business Owners
Professionals: Professionals: Those and
Indmd_uals involved in marketing Entrepreneurs:
engaged In sales roles, including Individuals

roles, from entry-
level sales

representatives to

experienced sales

marketing managers,
coordinators, and
digital marketing

specialists, who want

managing their

businesses or

entrepreneurial
ventures, keen on

executives, to sharpen their gaining
seeking to marketing skills and comprehensive
enhance their stay abreast of Insights into
techniques and industry trends. effective sales and
strategies. marketing
practices.
Day 1 Day 2

Foundations of Sales
and Marketing
Objective
 Overview of Sales and

Marketing
« The Sales and
Marketing Funnel
 Customer
Segmentation
« Market Research and
Analysis

Creating Effective
Marketing Strategies
Objective

* Marketing Mix (4Ps)
* Branding and Positioning

* Content Marketing

» Digital Marketing Trends
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Aspiring Sales and
Marketing
Professionals:
Individuals
aspiring to enter
the sales and
marketing field,
looking to acquire
foundational
knowledge and
skills to kickstart
their careers.
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Day 3

Sales Technigues and
Strategies Objective

Sales Process and Stages
Building Customer
Relationships

Overcoming Objections
Sales Presentations
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HR Services

Day 4 E

Digital Marketing and

Social Media Objective

Search Engine
Optimization (SEQO)
Social Media Marketing
Email Marketing

* Analytics and ROI
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Day 5

Sales and Marketing
Integration Objective

» Sales and Marketing
Alignment

 Lead Generation and
Nurturing

» Sales and Marketing
Automation

 Performance Metrics

and Evaluation




	Slide 21
	Slide 22

